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The context of the research

Facts and Figures related to violence against
women and girls in Tunisia

47.6% of women have experienced some form of
violence in their lives. The partner accounts for
47.2% of cases of physical violence.

55% of women consider violence “an ordinary fact”

Over 90% of the population thinks women should be
discreet to avoid violence in public spaces.

“ENOUGH" a worldwide Oxfam campaign to end
violence against women and girls

Early experience on Edutainment
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Presentation Notes
ENOUGH is dedicated to ending VAWG by replacing social norms that perpetuate violence with positive norms that promote gender equality and non-violence. launched in November 2016 with the participation of 30 countries, including Tunisia. 
 RTC edutainement was done by comparing awareness, attitudes, interntion and social norms among people that watched and did not watch the show. 
The findings showed that impact among people that watched was found on awareness, attitudes and intentions to take action agains VAWG.
However, social norms were not affected.


Description

Purpose : Inform the campaign strategy in Tunisia by
identifying which norms on gender roles are related

to VAWG.

Target: Young people as they have the greatest
potential to break with the traditional social norms.

Type of the research: Qualitative research,
participatory design, using vignettes

Research guestion: How social norms are

constructed among young people in a relationship
and under what circumstances violence becomes

acceptable and normal?
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Target: we specifically looked at how these young people are influenced by their reference network, which includes the older generation as well.

Vignettes are stories of “thick description”: stories constructed around a concept and that describe a tangible moment related to research concepts
(+ ) No need to talk from own experience about sensitive issues / Possibility to explore social norms on specific circumstances
Vignettes ensure focus so less room for alternative ideas
(- ) Hypothetical stories can create hypothetical / social desirable answers


Socilal norms In action

b

bk

What will other
men think of me if
I don't use force?

Normative
expectations

How I think
other men
resolve conflict

Empirical belief
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Social norms have been defined as rules of behaviour that people in a group adhere to because they believe the majority in the group act according to the rule, and that most other people in the group believe they ought to behave accordingly
We focused this research on beliefs about what others in a group actually do (empirical expectations) and what others think others ought to do (normative expectations)
‘reference persons’ is used to refer to the people whose opinions matter for a person and influence his or her attitudes, beliefs and eventually behaviour 
Respondents were asked which “reference person” they thought of as most important for each vignette. 
Enumerators asked about the attitudes, beliefs, and responses of the respondents reference group.




Methodology

Design
workshop,

enumerator
training,

consultation
survivors
and social
workers

Methodology

Development

Data gathering

40 interviews in
Tunis,
Jendouba, and
Gafsa

4 enumerators

Patners help
with sampling

Survey
analysis

Campaign
design
workshop
Women'’s right
CSO'’s,
journalists &
academecians
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Step 1
The methodology is the product of an internal collaboration (and co-funding) between the Oxfam programme team in Tunisia, the Impact Measurement and Knowledge (IMK) team, and the Gender Justice (GJ) team at Oxfam in the Netherlands
Step 2
An interview guide developed in collaboration between OXFAM and its partners in Tunisia, involving survivors of violence and social workers.
Step 3   
 40 in-depth interviews with peri-urban young men and women (18-35 years old)
Regions:  Tunis (capital)  Gafsa (southernwest) Jendouba (north-western )
Step 5
The findings were reflected during thencampaign design workshop with academicians, Women’s right CSO’s, journalists, and the campaign coordinator of the worldwide ENOUGH campaign. 
The discussions from this workshop were included in the findings, since they are powerful means to understand the results. 
During this workshop a first start was made to develop the focus of the campaign on ending VAWG in Tunisia, which is presented in the conclusion.
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It was interesting to see the diversity of the reference group and that many members of the family interfere in the couples life.The family follows very closely all stages of the life of a couple

mothers have to biggest influence mainly in relation to mediating family issues, while fathers’ role centred on moral guidance and economic decisions. 


General gender norms

Women are seen as vulnerable and falling under the
protection of their family, to be “cherished as a
precious flower”. However women are also described
as strong, organised, multi-taskers, and expressive.

)

Men have much more independence to take their own
decisions. They are appreciated when they are caring,
protective and respectful towards women.
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When women experience violence, many respondents thought it might be due to the fact that they break those gender related characteristics. 


3 soclal norms as drivers of violence

» Women should not strive for equal decision-making
status in their relationship

» Women should prioritise home and family over public
or professional life

» Women should prioritise home and family over public
or professional life
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Women should not strive for equal decision-
making status in their relationship

Women do not have an equal status in decision making
processes they cannot make their own decisions.

Sexuality of women is limited to their reproductive function
during marriage and in obedience to her husbands’ needs and
wishes.

Sanctions for challenging the social norm
« Being rejected for marriage in the case of pre-marital sex

* Physical violence such as beatings related to lack of obedience
In marriage



Women should prioritise home and family over

public or professional life

Woman’s primary role is in the domestic sphere while men are
seen as the breadwinner for the family

A woman gets status from the accomplishments of her children
Sanctions for challenging the social norm

 Economic violence

* Physical violence, as well as psychological violence,

e Public shaming
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S
Women should behave in public in a way that

respects male domination

 Women are expected to be passive, and to prioritise
family over career which create an obstacle to
women'’s participation in the public sphere.

« |f a woman is too vocal she may be called ‘rajela’,
which denotes a woman with a man’s
characteristics, and if the man transgresses the
norm by equally sharing the caretaker role, he faces
public shaming by being called a ‘mraour’, a word
meaning ‘woman’ with negative connotations.

A woman’s behaviour in public is seen as reflecting
her family’s honour
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*This norm was identified during the Campaign design workshop 
Women who enter the public sphere without the support of their family might be ‘disciplined’ by their husband – perhaps physically. 


Conclusion

» People identify violence only when it is very extreme

» Women are the “property” of their family and of men,
they do not exist independently.

In the same time

» There Is strong pressure on men to balance
between positive and negative norms regarding
masculinity.

Living up to social norms can be a burden for

young men and women, but breaking these norms

— while challenging — can at the same time be a
transformative experience.
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Next steps

A designe workshop for the Enough national
campaign will be held in Tunis (Sep 27 to 29th)

The campaign will try to promote more positive
norms in which men and women show solidarity
and are equal partners for their mutual
empowerment

The launch is planned during the international 16 Days
of Activism against Gender-Based Violence, from 25
November to 10 December 2017.

The Arabic version of the research will be widely
disseminated in the media and amongst relevant
stakeholders and public opinion in Tunisia 9
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